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Land Use by Building
Entire Context Area

including Stud

(ineting Sty ares
| B commercial 5.043.000 5F
I Industrial 1,015,730 f
Residential 1,140,734 s
Exempt 454,635 <
Miced Use 88,834 sf

Newmarket Study Area

I commercial 1018618 sf
[ ] mdusria 182838 5f
[ ] Residential o0sf

[ ] Exempt 1,437,785 s

Mixed Use 0sf

Newmarket IDA Subdistrict

1,545,758 sf
304,957 sf
78,048 st
125,881 sf
10.431 sf

I Newmarket Study Area
[ Mewmarket IDA Zoning
MNewmarket Context Area

L

Department, current to January 1, 2011. Counts ars
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. TADCGIS_Adminisration Neignborhoods!,
. Newmarkebhewranet Study 201,

- Mewmarket Study Area
[ Newmarket IDA Zoning
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Newmarket Study Area Business Types (NAICS)

dation & Food i
Admin & Support, Wasie Management, Remediation -
A gricutture, Forestry, Fishing, H.lrlng-.
Ars, Enferfanment, Recreation-

Construciion

Educational Services
Finance & Insurance.

Health Care & Social Assistance

Frofesaional, Scienfific, Tech. Services
Fublbe A dministration.

Real Estale Renlal & Leasing

Relail Trade -

& W -
Unclassified
Wholesale Trade

I T T T T T T T v T T T T T T
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PROFILE OF EXISTING
BUSINESS TYPES

Study Area TOP FIVE
Representing 69% of businesses (90 out of 131)

1. Wholesale Trade (29)

2. Public Administration (25)

Retail Trade (17)

Manufacturing (12)

Health Care and Social Assistance (7)

oy Y

Newmarket IDA Business Types (NAICS)

dation & Food i
Avdmin & Support, Waste Management, Remecdiation |

A gricutture, Forestry, Fishing, Hurdng -
Ars, Enferfanment, Recreation-
Construciion

Educational Services - NN

Finance & Insurance|

Health Care & Social Assistance

Frofesaional, Scienfific, Tech. Services
Fublbe A dministration.
Real Estale Renlal & Leasing
Relail Trade -
& W
Unclassified

e
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Newmarket IDA TOP FIVE
Representing 65% of businesses (60 out of 92)

Wholesale Trade (16)
Construction (13)
Other Services (11)
Retail Trade (10)
Admin. Support/Waste Mngt/Remediation
(10)
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Siemens, BMW and Bosch are global
srands. But small and middle-sized
usinesses represent 99.7% of all German
0 paniaﬁ.

Companies with fewer
Definition of | than 500 employees or
Mittelstand | less than €50 million
annual revenue

3 5 MNumber of Mittelstand
me® mil. | companies

73 5% Percentage of German
L] workforce

53% | Share of German GDP

80.1%
Companies with
0=9 employees

\ 15.5%

Source: Association of Germsan Chambers of Industry
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for Community Developmen

A4 Wew York Industrial Retention Network
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chicago

iIndustries

Once established, the CSI strategy will guide and advocate for public
resources that promote the viability of Chicago’s manufacturing base.
It will support goods-producing companies that draw dollars into Chica-
go from other areas, serve to retain and re-circulate those dollars within
city limits, guide policies that promote the sector’s sustainability, and
re-establish public awareness about the importance of manufacturing to
the local economy.

THE CSITEAM HAS FORUMULATED THE FOLLOWING GOALS AND
WORK PLAN FOR DEVELOPING THE STRATEGY:

Examine the effectiveness of the planned manufacturing districts as stipulated by the
Chicago Zoning Ordinance and review industrial corridor boundaries to determine if

amendments are needed
Set infrastructure priorities to reflect key industry goals

Identify business service priorities by sector, geographic and/or other focuses
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Clean Edge, Inc., founded in ngo isan
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Once established, the CSI strategy will guide and advocate for public
resources that promote the viability of Chicago’s manufacturing base.
It will support goods-producing companies that draw dollars into Chica-
go from other areas, serve to retain and re-circulate those dollars within
city limits, guide policies that promote the sector’s sustainability, and
re-establish public awareness about the importance of manufacturing to
the local economy.

Vision Statement

The Back Streets sub-area should continue to preserve light
industrial uses while encouraging complementary commercial

and research uses that create new jobs. The architectural
character of future development should reinforce the existing scale,
incorporate new green technologies, and set an example for quality
contemporary design in a historic context. The sub-area should
welcome a new streetscape that improves the aesthetics and
safety for pedestrians and vehicles.
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BRAINSTORMING EXERCISE

GOALS & OBJECTIVES BRAINSTORMING, PRIORITIZATION & VISIONING EXERCISE
NEWMARKET LAND USE TABLE UPDATE PROCESS — BUSINESS ADVISORY GROUP — WORKING SESSION —9.25.2013
OVERARCHING GOAL: Boston’s premiere Industrial Business / Employment District that supports businesses elsewhere
Vision & branding? Specific goals & objectives? Zoning intent & g e?

SUGGESTED OR EXISTING USE wrucimexsucir IDEAL USE CRITERIA m

l N D U ST R IA l_ ? NON-INDUSTRIAL? supports no adverse i performance standards,

other c:r_e- ates impacts on not suitable thresholds, conditions,
jobs elsewhere
busine: others incentives, implicit/explicit?

existing regs
1 - process raw materiz .? | 2 manufacturing & compatible, supportive Art8 | Art50

construction? — intellectual servic

—----——

e.g., 237 Heaw&ClwlEnglneerlngConstructlon

NON-INDUSTRIAL USES:
COMPATIBLE, SUPPORTIVE
e.g., ancillary/accessory retail - Only If primary use Is A?
- <5,000-5F?
- Only if primary use is A?
- <5,000-5F?

g., local convenience retail

e.g., residential / housing
e.g., “class A” office space
e.g.,big-box retail

—----—_

e.g., manufacturing:

clothes | shoes | furniture | consumer electronics |

home appliances | food | apparel | durable goods ~
e.g., green-tech / clean-tech:

advanced materials | agriculture & forestry | Air |

biofuels & bicchemicals | biomass generation |
conventional fuels | energy efficiency | energy storage
| fuel cells & hydrogen | geothermal | hydro & marine
power | nuclear | recycling & waste | smart grid
solar | transportation | water & wastewater | wind

e.g., creative industries:

film | music | videogames | digital media |
printing & publishing | advertising & broadcasting |
architectural & industrial design

g, lfetechindustris: | brainstorming exercise follows

bictechnology | pharmaceuticals | medical devices & \
equipment | agricultural feedstock & chemicals N, /
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NEXT STEPS

working session #3 — October 9
e visioning exercise of desired industrial and
compatible, supportive non-industrial uses

working session #4 — October 23
* review existing land use regulations table

working sessions #5 and #6 — November 6 and 20
* review proposed zoning subdistrict boundary and
new land use regulations table

working session #7 — December 4
* final review of new Newmarket IDA zoning
subdistrict and new land use regulations table

* December/January - BRA Board meeting and Boston Zoning Commission meeting
for adoption of new zoning

BRA WEBSITE for Newmarket Land Use Table Update Process:
tinyurl.com/NewmarketBAG

BRA COMMUNITY MEETINGS CALENDAR
tinyurl.com/bra-calendar










