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DRAFT Executive Summary
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o Community Corridor Vision

The following six principles are core components of the Fairmount Indigo Corridor Strategy:

Corridor of quality neighborhoods

Diversity of the corridor and neighborhoods

Employment center “bookends”

wﬁ Strength of neighborhood centers
LA/,

Quality of life core and services at stations

e 5

'f' Links to education/institutions

Fairmount Indigo ;
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Community Corridor Vision

The Fairmount Indigo Corridor is a unique collection of neighborhoods and
urban centers within Boston that provide new opportunities to link culturally
rich residential areas with mixed-use amenities in a setting that is accessible
and affordable.

“The entire world is at home here.”

A reorientation of the built environment and the community to the stations
must occur to elevate this vision. The corridor vision, identity, brand and
growth strategy begin with strategic investment at station gateways to form
station nodes that are amenity centers with placemaking components.
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o Community Corridor Vision

The Fairmount Indigo Corridor is a unique collection of neighborhoods and
urban centers within Boston that provide new opportunities to link culturally
rich residential areas with mixed-use amenities in a setting that is accessible

and affordable.

Station Gateways =
Amenity Centers with Placemaking Components

Fairmount Indigo
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o Community Corridor Vision

The Fairmount Indigo Corridor is a unique collection of neighborhoods and
urban centers within Boston that provide new opportunities to link culturally
rich residential areas with mixed-use amenities in a setting that is accessible

and affordable.

Station Gateways =
Amenity Centers with Placemaking Components
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e Brand Strategy Summary

The Fairmount Indigo Corridor is a unique collection of neighborhoods and
urban centers within Boston that provide new opportunities to link culturally
rich residential areas with mixed-use amenities in a setting that is accessible
and affordable.

The Brand Strategy is intertwined with the Corridor Vision to
create a framework for actions that enhance the perception
and pride of place for each station area providing a purposeful
approach to direct the evolution of places.

The Brand Promise of the corridor is to provide diverse,
healthy and prosperous places for the community that
provide direct links to new opportunities and connections.
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e Brand Strategy Summary

: |

. D O o o o4

Station Gateways = ==, N
Brand Beacons that catalyze
transformation and reorient

bringing together:

O Policy
QO Planning
O Place

O Programming

U Public engagement
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Engage — Inform residents of the great assets and v
opportunities
InVite — Attract new visitors and a broader population

of Greater Boston to explore the corridor

ReinVigor ate — Shape perception and the narrative of the

corridor with strategic investments
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e Brand

Prosperous - reinforce direct
connections to training, education
and employment beginning at

Station gateways
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PLANNING INITIATIVE

Lesley
3 Ihmermy

"‘Q Singh

Loy SehgalafMus t

Harvard g
University ,
‘.HI‘!E '.-gi!:-_‘

4 Cambridge Colleg

- ; M B
%!i'lii!!‘ 'f Y *HW' igs 4
/%@ [4 0‘%/{‘,' » ) 3 ootk

y

sl
= L_ddh \
. i
Bostori  eommm:

Unlver5|ty

wh aloc kr\g

© g b

.
’Pine Manor
College

Harvard
Arboretum

Labouré
College
Easte

daepe Naza
Colle

Curry
College




o Growth Strategy Summary

The Fairmount Indigo Corridor is a unique collection of neighborhoods and
urban centers within Boston that provide new opportunities to link culturally
rich residential areas with mixed-use amenities in a setting that is accessible
and affordable.

The Growth Strategy is broader and more comprehensive
than the Brand Strategy, but supports the same vision and
themes. It includes actions to invite redevelopment, reinforce
the strength of existing neighborhoods, advance corridor-wide
economic development and job creation, and reinforce
employment of corridor residents.
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o Growth

8
Grow - cultivate and expand
and

advantages productive

activity already occurring
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o Station Action Plan Summary
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Community Open House Prep

Next steps — need CAG Participation in the open house sessions

September

Executive Summary

Growth Strategy/Branding
Community Open House(s) Prep

October

Growth Strategy/Branding
Community Open House(s) Prep
Draft Action Plan

November
(2) Community Open House/Draft Plan Release

December
Draft Plan
Next Steps
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Community Open House Prep

Targeting week of the 18™, 2 nights from 5:00pm to 8:00pm, Mattapan Library and Kroc Center

NOVEMBER 2013
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Community Open House Prep

Boards reflecting Corridor Strategy, handout guide, consultant team, City and CAG liaisons

|cammumrr VISION | ==-—  HOMET| |BRAND STRATEGY

[ T T————

FARRIOUNT MG FLARM G [HTWTE

5TA s YoUuR COMMENTS . ..
- |
CRICEE-NE-NE-0-1 NS =
ojomjeim.t ] FOUR CORNERS /" ;
. L3 mamer— GENEVA AVENUE
olmlmlo g5 Py = T— p:
AL O —_— T e g
- = - EraTdarTa ey
e i
[] [=] 1 .l:_\_- "I" e : = 'E
P u"—f-!-': - ; FAIRMOUNT
= ?_ imioim ] e A
% i FRCREHSEE | e —m—m—— : -
3 o 'm!'m!®\ _ s II_
N BLUE HILL / i
F - CUMMING HIGHWAY d

Fairmount Indigo ;
PLANNING INITIATIVE The Cecil Group Team

29

The Cecil Group * HDR « Byrne McKinney & Associates « McMahon Associates © Bioengineering ® SAS Design * Shook Kelley




R 1

-

SOUTH STATION (T)/ ,

/4

/ NEWMARKET/SOUTHBAY (T)

(T)UPHAM'’S
CORNER

COLUMBIA ROAD- (T)
POTENTIAL

FOUR CORNERS/GENEVA (T)

(T)TALBOT AVENUE

(T) MORTON STREET

BLUE HILL AVENUE/
CUMMINS HIGHWAY (T
IN DESIGN

RIVER STREET (T)

Fairmount Indigo
Planning Initiative

Corridor-wide Advisory
Group Meeting (CAG)

Executive Summary —
Corridor Vision, Brand
Strategy and Growth Strategy

Tuesday, September 17th

Prepared by:

The Cecil Group Team
The Cecil Group

HDR Engineering, Inc.

Byrne McKinney & Associates, Inc.
McMahon Associates
Bioengineering

SAS Design, Inc.

Shook Kelley




	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30

