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Downtown Crossing Economic Improvement Initiative

THOMAS M. MENTNO, MAYOR







Macy’s Storefront Improvements




Signage Enforcement
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Ames Building:

Hotel Occupancy
Spring 2009
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Paramount Center:
Occupancy Summer 2009
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: Suffolk University
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Hayward Place:
Residential/ Retail
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Hynes/Vornado
Spring 2010
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One Boston Place:

Retail/Open Space
Summer 2008




A VISION & A BRAND

@HAN GREELEY




BosTton VISION

DownTtown CrOssING

10 COMMON PRINCIPLES KEY MESSAGE

1) MEETING PLACE Downtown Crossing is Boston’s meeting place. It’s an urban
neighborhood where commerce and leisure intersect and diverse

2) DIVERSE people are encouraged to [RRTYEIEN TS Ed and

3) NEIGHBORHOOD
4) UNIQUE AREAS

5) WALKABLE

6) SOCIAL SPACES

7) HISTORY

8) FORWARD-THINKING
9) SUSTAINABLE

10) LEARN
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DOWNTOWN CROSSING
IS BOSTON'S MEETING PLACE.

IT'S AN URBAN NEIGHBORHOOD
WHERE COMMERCE AND

LEISURE INTERSECT,
AND DIVERSE PEOPLE ARE

ENCOURAGED TO INNOVATE,
INTERACT, AND EXPLORE.
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ECONOMIC PLANNING

KRISTEN KEEFE
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THINKING IN DISTRICTS
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GREENIBEAN

S A NI ND B
WINDOMESEIOPPER NEIGHBOR

MUST- H MEFI ANDBAG NEIGHBOR

) GERAHALL ARGHWAY

NEWGEY PUB DOORWAY
BIKE MESSENGER

FIXED GEAR



MARKETING PLAN

+ Ewgcutlve Summary:
Onlirm & Offline

+ Downtow n Crossing
Idantity Developmant

+ Brand Guidelires

+ Catalyst Brochure

+ Catalyst'Wab sita

+ Catalyst Marketing Campalgn

« BLG. Brochurs

» B0 Webslta

+ Event Strategy Planning

+ Malling Address

+ Ratall Summitt

» Engcutive Summary:
COniira & Dffilne

+ Downtow n Crossing
|dantity Devalopm-ant

+ Drand Guidelirez

+ Catalyst Brocwre
» Catalyst'Wab sita

+ Cotakpst Marketing Campaign
# BLLD. Brochurs

+ BLD. Wabsita

+ Event Strotegy Planning

+ Mlalling Address

+ Ratall Summit

+ Exmcutive Summary:
Onlirm & Offline

+ Downtow n Crossing
Iduntity Dwrslopmant

+ Brand Guidalires

+ Catalyst Brachure

+ Catahpstitab stta

+ Catalyst Marketing Campalgn

» BLD. Brochure

« B0 Web sita

# Evartt Strategy Planning

+ Mlalling & ddress

+ Ratall Summit

# Engrutlve Summary:
Onlirm & Offline

+ Downtow n Crossing
Idantity Dovalopmant

+ Brand Guidelires

+ Knoewledge Cantar:
Corecupting & Branding

+ Hus |dential Summit

+ Aun| Estvta Showroa

+ Hasidentiol Wb site

* Exgacuth s Summary:
Onlina & Offline

+ Dowentown Crossing
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+ Bramd Guldelinas

+ Catarlyst Brochure

+ Cobalyst Wab shte

+ Cotalyst Marketing €
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+ Evanit Stratagy Plane

+ Malling Address

o Autall Summit

* Knoewledge Contar:
Comcapting & Branding

+ Aus Idential Summit

+ Han | Extata Showroom

+ Rusidential Wb site

=+ Besidantial Direct Mail
=+ Cycling Cartar: Concapting & Branding

Orilina & Cflira
= Diowntoswn Crossing
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TRANSITION MAGNET OUTREACH




TRANSITION:
CONSTRUCTION PROGRAM




TRANSITION:

CONSTRUCTION PROGRAM

PREFARED BY

PHASE 1
1-8 MONTHS
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TRANSITION:
CONSTRUCTION PROGRAM

PHASE 2
8-14 MONTHS
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Bookmarks

NEIGHEORHOOD

EVENTS

PARKING
RESIDENTS

DAY & NIGHT
SHOPS
SUSTAINABILITY
PRESS

CONTACT

FASHION
DRAMA

Done

Reltgaa

Homs

4 et/ www. downtowncrossing.comy

WORDS FROM THE PEOPLE

ALK ALONG THE FREEDONM: T}
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ity MeMas
Crossing shop

their favorie slyles

CLICK HERE TO DOWNLCAD VIDEO

KELLY R EILEEN'S
FAVORITE STYLES




WHERE GRASS
MEETS STREET
MEETS PEOPLE
MEETS LIKE.
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FINAL RECOMMENDATIONS

™ TECHNICAL
REPORT




EXECUTIVE
SUMMARY
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BRA Contact Information

For Overall Questions
Randi Lathrop
Deputy Director for Community Planning
617.918.4302
Randi.Lathrop.BRA@(cityofboston.gov

For Retail Inquiries
Kristen Keefe
Retail Sector Manager
617.918.4452
Kristen.Keefe.BRA@Ccityofboston.gov

Signage Regulations & Questions
Andrew Grace
Senior Urban Designer
617.918.4379
Andrew.Grace.BRA@cityofboston.gov



